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Examinations Scheme and instructions for Ph. D. Course Work

Instructions for examinations_and students for examiﬁations

Notel: Question paper will be divided into three sections.

Section-A (16 Mark‘sj will be consist of eight questions having two marks each.
Candidates will be required to attempt all the parts. Answer of any part should
not exceed half page.

Section-B (40 Marks) Will be consisting of eight questions. Candidates will be
required to attempt any ﬁve questions each question cany eight marks. Answer
‘to any of the questions should not exceed four pages.

Section-C (24 Marks) will be consisting of four questions. Candidates will be
required to attempt any two qﬁestions, each questioﬁ carry twelve marks.

Answers to any questions shouls not exceed six pages.

[ Course [ Course Title : External [Internal | Total Marks
Code : : Marks Marks
'PHCC | RESEARCH METHODOLOGY 80 20 100 -
101 : ; !
' PHCC | ADVANCED DATA ANALYSIS 80 20 100
102 | _ .
PHCC | REPORT WRITING : 80 20 100
103 * fih |
Optional (student can choose on‘e out of three subjects)
PHCO | ACCOUNTING AND FINANCE 80 20 100
104 l _
PHCO | CONTEMPORARY MARKETING 80 20 100
105
PHCO | HUMAN RESOURCE | 80 20 100
106 MANAGEMENT
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- PHCC 101: RESEARCH METHODOLOG_Y

"
Lime: Thi e o # : Total NMarkse: 100
" z Externg) \1;u-ls.\:_.‘¢ll
. Interpg) WVarha:
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Course ( anlents: ] 2

Resenreh: Memning. natre and scope of researeh, characieristies and prerequisites of #ood research, Steps
resgarch process, Ethics in Busindss Research.,
Research Problem: Meaning of Rescarch Problem, Sources o Research Problogy ¢ FHer—Charaeeranoe ol a

Gl Rewearely prad s seteeting i Rescarch Profblepy.

Developing o Reseanrceh Praposali Formnng of Research Prosposal, Indin J\Imlvf Runenret Proposai i Tastitutiongi
Resenrch Priposal, ;

Types of Research I}c-:\i;_:lu: Basie | oneepis i Research Desian, Deseriptive, | NploTaory gy | ADCTHIH .
Research Desion. Qualitative Research, Observation Studies. Survey ang Experiments, o

Sampling: Sample and Census Sy, Methods of Sampling, Characteristics ol a pood Sample, Sampling
Non-sampling Frrers, Determination of Sample Size, Scaling and Measuremeny Techniques,

Taools and” Techniques of Data Collcetion: Checklist, Observation, Opinionnaiye. Interview, Sociometrie
Techniques, Questionnaye, Schedule, Rating Seales, !{cii;thilit_\ and V:llidii}' olvarions Tools and !k'k"]l}i(]l!L‘_\:_
Data ity Coding and Tabulation. Dara Analysis and verpeetari,n ol Results,

Ru]nujt I’:-rp:; ration and Presentation: Format of the Research Repor, St e of w nung the R upuﬁ References
A RebE e ipin Preparation ulRepont i

Suggested Readings .
Lo Sgunders (2005 ). Reésearch Methods for Business Ntudenis. New Delhi: Pearson Indid

20 Covper and Schindler (20073, /:'u_,\.fm'.-.," Reseureh Merhed New Delhie TMG .

o G and Gy (2007, Statitical Methods jor Practice and Researcli, New Deln: Save Publication.

Whson cand Clarke (2007). Business and Managomen Resoareh .-U:w’hm"m'u_u_x. New  Delhi: Sage

BN S I TR H |

o aorh Maleom GO0 Researcts Vetlids e dccemmmm: New Delli: Nagpe Pubbication

= ahand A {207y siticlnienio] of Markerne Re o foNew Delin S Pallicarion,
S Thorpe dod [ owe (LD g Wemaoomeny B search New Delhy Nage #’uh!iu;mnn-.
Nootaesweli oW ooty Reseearhr Desren New el Nage Publicarion *

N0 aestion paper swill be divided inne three sections, Section A (16 mMarks) will consgs nf'clg._:hl questions .
“havig tae minks each, Candidates will be required 1o atempt gl the parts. Answer 1o iy pant should nen
axeead Ball page. Section B (40 marks) will consisg of cight guestions, Candidates will be required 1o anempy
Ay BN questions, cach question Canying crght marks Anxwer 1o any ol the questtans should pot exeeed four

Pges. Nection ¢ (24 marhs) will consag of dour questions andidates will he reduired 14 AECMPE T -
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PHCC 102ADVANCED DATA ANALYSIS

o

Total Marks: 100
External Marks: 80
Internal Marks: 20

Time: Three Hau rs

Course Objective: The objective of this course is to make an understanding of application :'xl'.sr.'ui,\"tic;ll wols in
research, '

£
Course Contents: =2
Deseriptive Statistics: A bricf overview of Average. Dispersion. Skewness and Kurtosis,
Correlation and Regression Analysis: Bivariate and Multivariate Correlation and Regression,
Testing of Hypothesis and Statistical Inference: Steps in Testing Procedure, 'I.‘_\'|)cs~l Frror. Type-1l Error,
One-Tailed Test and Two-Tailed Test and Power of Test, Sampling Distributionof Mean and Proportion,
Center Limvit Theorem, Statistical Lstimation: Point Estimation and Imerval Estimation,

Parametric Tests: t-test for one and fwo SatplememTs 21T Tor one and Two sample means, F test for two
varianees. Analysis of \fa_rinn_cc (ANCOVA, MANCOVA, ANOVA and MANOVA),

Nnn—ler.'lmc_lric Tests: Chi-square test, Wilcoxon Signed Rank Sum test, Median test, M:mn-Whimcy L test. -
Kolmogorov-Smirmov two sample tests, Run test, Kruskal-Wallis test, Friedman fest for relatod samplcs. '
Multivariate Analysis: Factor Analysis, Cluster Analysis. Discriminant Analysis; Multidimensional Scaling
and Conjoinl Analysis, Structural Equation Madeling and Path Analysis. Use of Software l‘nckagc-?\-’licmsuﬁ
Excel and SPSS in Rescarch.

Sugpested Readings:

. Hooda. R. P, 2010). Statistics for Business and Economics. New Delhi: Macmillan India Ltd.

- Gupta, S. P. (2007). Staristical Methods. New Delhi: Sultan Chand and Sons. .

. Hein/Kohler (2005), Statistics for Business & Economics. New Yark: Harper Collins.

- Hein, LW, (2007). Quantitarive 4 pproach to Managerial Decisions. New Delhi: Prentice Hall of Ind .

- Lawrence B. M. (2009). Statistics for Business and Economics. New York: Harper Collins.

. Levin, R, and David'S. R.(2007). Statistics for Management. New Delhi: Prentice Hall, :

7. Malhotra, N.K: and Dash. §. (RO11). Marketing Research- - Applied Orientanon, (6" yy. ). New Detlhi:
Pearson Publication.
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Note: Question paper will be divided into three sections. Seetion A (16 marks) will consist of cight questions
having two marks each. Candidates will be required to attempt all the parts. Answer 10 any part should not
exceed half page. Section B (40 marks) will consist of eight questions. Candidates will be required to attempt
any five questions, each question carrying eight marks. Answer to any of the questions should nor exceed fuw
pages Seetion € (24 marks) will consist of rhml' questions. Candidates will he required fo attempt two
questions. each question carryving twelve marks. Answer to any questions should not exceed SIX pages.
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- .I;HCC 103: REPORT WR’IﬂTIl\_I‘Mq o

Time: Three Haours o= Total Marks: 100 .
4 1 External Marks: $0
; Internal Marks: 20

Course Ohjective: The objective of this course is to msight(ul understan.ing o basies {:'F'rcpurl writing and its
technigues, :

Course Contents: .

Intrdduction’ and averview of business report writing, Collecting information. dasessing refevance,

Ihe writing process: Main steps in writing a research report. Planning and Organization a rescarch report,

Using graphs and statistics, Interpreting graphs, Transterring information from text o dingram, Referencing
Hlustrations and representing numbers, Writing about araphs and numbers, Nles of referencing :m:i
bibliography : )
Preseniing  findings, Organization style, Ordering  and reclassifving,
Paragraphing. Reports speech, Reporting information.
Conducting and recommending, Linking findings, conclusions

Persemal and impersonal  styles,

and recommendations: interpreting findings

n

Writings recommendations, Summarizing and extracting main points: descriptive and e aitative summarizing,
Classifying information; simplifying:and writing a summary. ’ g

. .
Suggested Read i;}gs:

1. Cooper & Scl!ind!cr (2007). Business Research Methods, New Delli: Tata MeGraw (1)),

20 Gaur & Gaur (2007). Statistical Methods jor Praciice and Research, New Delhi: Supe Publication.

3 Johnson & Clarke (2007). Business and Manazemenr Research ;\'[(-;;';,,(jr.,i”&-‘ New Delhi: Sage
Publication, . G

A Saunders (2005). Research Methods Jor Business Snwients. New Delhi: Pearson Inuia,

3. Smithy, Maleom (2007). Research Methads in Accornting. New Delhi: Sage Publication.

Note: Question paper will be divided into three sections. Section A (16 marks) will consisi of eight questions
having two marks cach..Candidates will be required 1o attempy part should not
exceed half page. Seetion B (40 marks) will consist of cight questions, Candidates will he required to attempt

all the parts. Answer 1o any

any five questions, cach question carrymmg cight marks. Answer to any of
pages. Scetion O (24 marks) will consist of four questions,

the quesiions <h vwild nat exceed four
Candidates will be roviired 1o attempt two
questiens. each question Earrying twelve marks. Answer 1o Yy questions should not coee i .y pages.
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Conrse ohjective: [he ohjective of (his COUTSE IS 10 profoung mldrrslamfim
accounting and finance concepis,

Course contents:

Accm:ﬁling-: Conceptual framework of financial accounting g feporting, Genepaj lv Accepred
:\ccmmtmg Principles (GAAP), Income ang Balance sheer concept for finangia) 'porting, GAAP &
IFRS, Accouniing Standards i India Procedure for jssue. <comphanee g Sk, :
Derivatives, Lorward-ing Fﬁ!ulnc markets: commadity: figype. individuy) CUWIN e, Stoek index

rhmrc._mrrj;nr_\ Tutare, Risk Managemen using fitures ang lorwardy, Option mu_rkct.x. Call and puy
oplion payatx, Option haseqd investmeny Strategies, . v '
Finangiy) Markets: Major Segments of finanejy) markets: Money Marker, (""::pim! Marker, Foreign
Exchange mark o and Govwy, Security markey, Money market: Cyj money marker: i) market, Repo
marker. Treasury i), Commerciq) Paper. Certificate of Deposirs, ¢ “apital markeq: Primary and
Secondary Marker, !
Econometries of Financial Markets; Elficient markey hypothesis, ¢ apitad s Prcing mode), Muli
factor assei Pricing mode). Reeent cmpirical evidences of Indian capital mapk ey researeh,
Suggested pey liings:. ;

L Arulanandai & Raman: Advanced Accounting, New Delhie Him:lln_w:.T’uhlic.'uiou. p

2 Gupta. R 1 &-Rndlm-;wamy. M. ;-!rhwm-:’d .-Icc'rmmm_c. New Delp- S. Chang.

X Khan, M.y, (R005). Indign Financia) Svstem, New Delhi: Ty, MeGraw,

4. Bhole, 1M, (2005). Inctian Financial Svetem, New Delhi: Taga MeGiry Hin, T

S Fabozzi & Modigliani ( 2008). ¢ apital marker- Mstinution, N msirigmeny New Delhi:

Prentice Hall of India,

6. Russell. ), . (2000). Moders, Ivestmeny g S‘m‘m‘f{v.'Imu_’r.\-;,\, Me-Gray ihil, internaviong) .
Edition, : o :
Sharoe & Bailey, Alexander (1999), hivesmeny Eastery L—cmmmy Fiition,

8. Jordan & I‘:r’sch(‘r(.?O(J?)‘ .?r-‘(wn'r__l'.4;:::{:1\5\' € Porefolio s Tamnageme g W, Deihi: Prentice Mall
" ndia, ' '
2 Lamta, SK2010), Finaneial Iastitgon; i Mooy, New Delwy- Kalvan, Publicarions,
. A

““

Note: Questing Paper will be divided nto three SeChons. Nection (16 marky) ) COMSISE Of ey questiong
having ™o marks cach. Candidares Will be required 10 atempr all ihe Pas. Answer 1o am pant should nog
exeeed half page. Section It (40 marks) will consi of cight qucstions, Candidares w4y he :L:qufrcd o anempt
any five gquestions, cach question carrying eighy marks. Answer 1o MY A the guesrion, should oy exceed four
Pages. Seetion ¢ (24 mirks) wij| CONSist of gy JUuestions. Candidares will e eguired o attempt twg
GUestone, cach Juestion carrving velve marks, Answer iy NN Queston. sl poy' Sveeed sy Dages
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PHCO 10s. CONTEMPORARY MARKETINC

Time: Three Hours E S e S Total Marks: 100
! External Marks: §0
Internal Marks: 20

Course objective: The course aims 1o develop understanding of the marketing functions and su.'::tu':gic&

Course contents

Marketing: Origin and Development, Nature of marketing. Development in marketing theorics., M;u-lgé:ing
Em'irmmwn_l_: Economic.” Demographic, Social, Cultural, Technical. Political and Regulatory Buying
Behaviour; SWOT Analysis; Marketing Mix: 4 P*s and 3 Marketing Strategies in differeni ivpes of Market
Structure,

Produet Management: Product - Meaning and Classifications. New Product Devalopment, Managing Product
LifeCyeles, Branding: Relationship Marketing and CRM:; Service Marketing; IndustFial Marketing

Pricing, Distribution and Promotion: Pricing- Influencing factors, Approaches, Strategies and Programmes,
Channels of Distribution and Logistics, Promotion Strategies - Advertising. Pers Hing—S: . amotion,

e e

Direct ?\r*:zr.l;eti:‘.b..m! PublicRelations; Selling Techniques; Integrated Marketing Communication.

Emerging Issues in Marketing: Green Marketing: Event Marketing; E-Marketing: Network Marketing:
Databasc Marketing, Non-Profit Marketing: Intemational Marketing; Growing - dependence on Celebrity
Endorsement: Issues related with Media Management: Ethics in Marketing and Advertising.

Suggested Readings . _

1. Kotler. Keller. -Koshy & JIha, Marketing Managemens- 4 Sourh Asian Pfrsp(-cmr;_'. New Delhi; Pearson
Education. - R ot b

2. Stone, Marilyn A & John Desmond (2007). Fundamenials of Marketing. UK: Rutled ge.

3. Kumar and Minakshi (2007). Marketing Management, New Delhi: Vikas Publishing House,

- Kurtz. Principles of Marketing. New Delhi: Cengage Learing India Pyt Lad.

. Zikmund d° Amico, Marketing. New Delhi: Abe Books

-

o

Nn[q:l Question paper will be divided into three sections: Section A (16 marks) will consist of eight questions
having two marks each. Candidates will be required to attempt all the paris. Ansbgr to any part should not
exceed half page. Section B (40 marks) will consist of eight questions. Candidates will be required to attempt
any.five questions, each question carrying eight marks. Answer 1o any of the questions should not exceed four
pages. Section C (24 marks) will consist of four questions. Candidates will be required to attempt two
questions. cach question carrying twelve marks. Answer to any questions should not exceed siy pages.
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PHCO 106: HUMAN RESOURCE MANAGEMENT

Time: Three Hones %

Total Marks: 100
External Marks: 80
Internal Marks: 20

N
.a‘ "

Course objective: (o give a lhcnmrml exposure to the students with regard 1o human resource management
indiistrial relations.

Course contents; y
Introduction: human resource management (HRM) — Concepts and functions, HR Planning job analysis and

design. Job descriptions and Job specifications, Role of HR manager. HR Information S) stem, Contemporary
global trend and Lh.ll](‘n‘l:,cs

HRM Functions: Rccruitmcnl. Sclection. Induction and Placement. Training and development- Distinction.
Identification of Training need, Training methods- Simulation and Vestibule. Employee discipline, Sm:;mnsit'ari
Dismissal and Retrenchment.

. Compensation & Apprals.ll Compensation and rewards, Factors influencing C 0:11pu1sanon Monetary & Non
monetary benefits, Social security — Sinking concept of pension. Performance Appraisal- Need, Methods and
techniques. 360 degree appraisal, Graphic rating Scale, ranking method, Behavior Observation Scale,
Performance Review.

Sugpested RL.u}mgq'

Dessler, Gary (2008). Humgm Resource Management. New Delhi: PHI, .

Mathis & Jackson (2007). Human Resource Management. Thomson Smll]lwcslzrn. Book Publishers.
Snell & Bohlander (2007). Human Resource Managemenr. Thomson Southwestern, Book Publishers.
Flippo, Edwin B (1989). Personnel Management. Tokyo: MeGraw Hill,

Pattanayak. B. (2008). Human Resonrce Management. New Delhi: PHI.

6. Venkataratnan (2004). Personnel Management & Human Resource. New Delhi: Tata McGraw Hjll.
7. Memoria & Gankar (200: l) Personnel Mmm;,mwm Text & Cases (Himalava Publications.

8. Monappa & Mirza (2001). Persomnel Management. New: Delhi: Tata McGraw 1ill.

Wk =8
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Note: Question paper will be divided into three sections. Scction A (16 marks) will consist of cight questions
having two marks each. Candidates will be required to attempl all the parts. Answel, 10 any part should not
exceed half page. Section B (40 marks) will consist of eight questions. Candidates will be required to attempt:
any five questions, each question carrying eight marks, Answer 1o any oi the questions should not exceed four
pages. Section C (24 marks) will consist of four questions. Candidates will be required to attempt two
(]ll(."\hhr‘\ sach ql:cqnon (,an'\ms. l\'u,hft, marks. Answer to any gireshons should not exceed six pages.
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