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RY RS SESEARCH METHOUS IN COMMERCT AND BUSINESS

T cxaminer Iy cequire! o set nine guestions o oall, The fest quesom will be cnmpulae:
aisisting of short o0 -tions (2 marks eact uvering the entice iabus, In addition Lt

giore guestions wits we set comprising (- questions from eac ugit, The students adl be

e ared (o attempt fic uestions in all selecs g one guestion frore sch unif in additios
mpulsory Questios o, LAl questions - o carry equal ma!?

Time: 3 s Max, M 70

Lipi
Plasinie Designing o Hese o ostudy: Choosimy ssearch Topre, Revio of Literature: coat
Liters Review Types of ¥ sws, Sourees of R i Literature, Writie 1 Review
Pvpe s ol Rivcareh Designs aid Armeroaches of o ponmental Designs: Redanizasd Two- Group - asien
Solomer ar-Group Desiun * corial Design, Qua sperimental Desiventerrupted  Tune-S
Desio:ualitative Designe we Studies, Survey * nes, Focus Groups
Forautatine « Research Prosicm Uoamning of Fvpeoese O hwosing Variadies vo Sily

[ARTEI
Selectr wsearch Participa eneral Approache. L‘omr( fling Arti"'- © g Blas, Introduction
Valit o tnternal, External « astroct and Statistica® < alidity Sources of Aact and Bias, Meths™ or
Conroliie Sources of Artifact o Gias, Data Collechios assessment M cthud-  Meastrement
Strates . sampling: Theor agns, Scales of Moo ement, Psychomet s onsiderations

Unit-i+

Relicbitiny ond Validity  ad thenr Relationshin w Measurement, siethods ol Data € duction,

Questios are: Nature, tmporte - and Uses: Bssues T aved in Designing of - aestionnaire, Web-1t
Ouetaairess Testing Vab . and Reliability ol t stionnaires

Content Arlysis: Conecptual Femnework, Quadiative sid Quantitaiive Modets of Contestt adlvst
Refatios . Content Analysis * ta Preparation, A ses and Interpretari . Data Preparation. *

Sereer g, Constructing a D wase Transforming 10 ., Data Analysis and derpretation

Unir iw
Report W mg, Bibliography ane “eerencing
Ethics - onsiderations in Beo ch: Fundamental i ai Principles Dissem’s ang the Results of
Rewvarch Studies Sharing the jesults of Research “udies

Prosentt o ol Research Resal ublication of Reseny % Results

Suoepested Readings:

i. . uper, DR and Sl e, P.S. Business B arch Methads, Tata S Graw L New Delb

2 Levine, DL Keeh 1 1O and Berenson ., Business Statisti - Pearson Lducation. & v
EW‘H

3. Coothart, €T Resenr - vethodology

4 Anderson, Sweersud Witlns: Statist: wor Business and Feooanes, Vhompson, Moo pelhi,

<

Vood Wikkinsen and Pers Birminghisn, Gsine Bosearel nstruments Y cuide for Rescarcher

wutledge Palmer, 2 vork, 2003,
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MPCo ANALYTICAL T HNIQUES IN CO- i EROCE & BUSING -5 RESFEARCH

The «- .uner is required (o1 nine guestions iv . The first guestion il be compulsory
covsaing of short guestiv (2 nuvks each) e g the entire syllst . In addition, eigh:
more e dons will he set comeaising two guestions “rom each pait. The —cadents shall e
requi to attempt five i sons in all seleeting o question Trom e snil in addition 1o
enipulsore CGuestion Moo 1 Al goestions shall - ey eipnal marks,

Time: 3 Hur M arks: 70
Unit-1
Itroduction PSS and L-View sitwares, Dala i Lditing. Transtore on and Cleaning

Descriptive aistiv: festing of 1 othesis Parametric 1 o One Sample ltest ependent Samples 0
Test, Paired S s t-Test, Anovaand 7 mova

Unit-11
Non-Parametst sts: Chi-Square, ©v ample Tests, Two ' cpendent Samples B, K-independent
Samples, Tv elated Samples, K-t .uted Samples, Panel g Analysis, Factor  dysis, Discriminau!
Analysis,
Unit-ilt

Camrelation and & - ession Analysis, 1o g the Assumpiions 0 Hlegressions. siuitieodBaearity,

Hetrosceda: and Autocolleratie:

Basic Clat e stios of Time Seri s sata. Examining St arity of Data, Grase: ausality Test
Unit-t¥

Dummy Yo ables in Regression Aalysis, [ogit and Probt slodels of Regressio
suggested 1 ings:

b Damodar  ajaratand S, Sanwet Basic Econometrics i MeGraw Hill Pub! Giers, New Dellu,
Fourth b7 on,
RajendaMareoediar, Marketin
Fourth Bde o, 2006,

Hair Jooo o 1 Multivariate Do o analysis, Pearson Faion. Prentice Hall

Naresh io Matootra, Marketing Resceorche Application to Contamporary Issties with “1's5, Pearson
Education .entice Hall, First Lo, 2008,

2]

L Resenreh: Text and Cases, T MeGraw Tt Publishers, New Delb:,

'
=

Lad

In

5 OGS MLl Introduetion W 1 _onometrics, Wiley et Publishers Thivd Felean.
6. 1 CrustiNei © agung, Time Series @ alysis Using Beviews fohn Wiley & boas,
7 Badi 11 11 210 BEconometrics A sis of Panel Dawa. Jo Wiley & Sons, Thir'lition
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s 103 COMNTEMPORARY IS L IN ACCUUNTING AND FixANCY
The exanc oo is required to set aane guestions in alb «ue fiest question w5 be compulsary
consisting of +b ot questions (2 mue’  each) covering the < dre syllabus, In ade aen, eight
more gquesic 5 owill be set compy’ ag two questions 1 ¢ each unit. The < onts shall be
requived tooattensnt five questioas i oft selecting one guestion [rom each vt in selddition to
compulsory {4 sidon Mo 1. All gue- sns shall carey cqe narks.

Vi 3 Hours

-t
wub-prime crisis- asons. impact, o cdies and lesson 5 be fearnt. Price ol [POs -
Cesceptual and cescaceh issues, Integratios of capital sakets che world over- reons and

anigues to medsouch integration. € vergence of Aceos ng Standards and 0 (5s.
Linit

Frralng issues in bebavioural finaecer pplication o dwenres in investhiont decision

ddngFinancial ine® cenand rofe of b’ L Progress and bor weeks
Unit-1#

o

Financial risk nu pomoent-types of fiinmetal riske Role ol drivatives in managni 2 imaneial risk

wategic cost nune oment techniques- uvity Based Coste | Life Cyele Coseand Target
g,
LS AY

Cerformance meass ment and manager: b-traditional met s Value based mws
lneome, Econonne Vabiue Added. Market Value Added. Balanced Score ¢ ard
sporate Reportine: aline reporting- Ao mpirical understar fog

Js Residual
Future of

soegested Readings:

b Mark Zouds. iaancial Shock: A 3007 Look wi the Subprime Movicage laplosion
anddllony io 1 wd the Next Finans 0 Crisiy 7' U T Press 08,

20 Chi Lo. " v and the Subpeico o Crisise Lifling s el o the “Finaeal Tsunami™ .

Palgrave MacnHan,

Arifhursts 0 “Initial Public © terings (1POsY™ * Laagerial  Finanee

Number ©

Lad

soelume 33,

4. Maavice Obo Wdand Afun MO o, "Global Carof Markers: fniews.
cid/Crrons s Cambridge Thiices iy Press,

S Reith fedhend, “Persored Dieowe and  Lovestime
Perspective” outledge,

won, Crisiy,

ayvsoo A RBeligviond Finanee




APG-104 CONTEMN "ORARY ISSUE® -~ MARKETING

The ¢ miner is reguired o nine questions v+ The fivst questios il be compulsory
corosting of short gquest (2 marks each) ¢ cring the entive sylt as, In addition, eint.
more quostions will be set connprising two questions from each uit. The students shaii he
reqr «d to attempt five qv aons in all sefectine e question {Towm e
eerpulsory Question Mo i All questions sha ™ ey equal marks,

founit in addition to

Tiine: 3 Heo s Me o sTarks: 70

Linit-1

Social Mart ang: Birth and eve!l on of Social Marl-
and Lin' sons ol Social Martvung

=

g, Social Marketir - Flements, Potentia!

Fashion > keting: Concepl. wshion Marketing . P'ractice. why < fashion buyer.
Fashion ©onsumer Decision siukine, Fashion Maricung Research,

Unit-1*

Internet M oacting: Meaning,  Commerce Incer vs. Acquiring Cv aners on the Wet
Consur ¢ Coneerns with B-C omeree, B2B B-coo nerce. Creating Int et Marketing Strat
Social M i What is Social © cdia, Types of Soo - dedia, Social Neo wrking, Social Me!
Strates -, Comnmunicating o0 social Media, Creat” o Viral Campalgn,

Unit-!
Consume - ulture Theory: € wepl. History, R aonship Between  ivice Dominant

Logic. merging Topies . Muwheting Rest Lo Customer Froocement. Custome
Citizenshir chavior, Service O svenience,

Unii-ey

New T awlogies of Marke: o Research: Video  phy. Netnography nfine Communit
ik

Blops o M 2ing, Virtaal Life 0 adds, Data Capuoe - Data Minng.

Suggr-od Rendings:

1. v ons. Clizabeth o caoline Maclaran  ntemporary Isse o Marketing
aed Consumer Belcowow flaevier Ledoon
2. Cleenneth Loand - nald Baacke Inte 4 Advertising, P oton and Marke
aomunications. Fro oo Pditon, Pearsor wow Delhi
RN Adex Trengrove  ma Malesvk ar - wstin Bencheo tne et Marketing, G
Yoater.
A4 pases adike, Fashioo adarboting, John Yoy & Sonst UKL
B W Russell, Rese o Consumer B or Elsevier Lid.: AL
B
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MPC 03 CONTEMPOPR Y ISSURS 1IN HE AN RESOURCE M NAGEME XN

“The examine: - requited W set pine aestions o all, The fir: question wiil he comypuisory
consisting of short «+ vstions (2 miarks cachs covering the entire svitahus, In addition, etelo
more questions + i bt set comprising £ - uestions from each i The students she' oo
required to sricmpt five questions in selecting one questio: irom each unit in adwn (o
compuisory Questiv: No, LAl questions ~fodf carry equal marks.

Pimer 3 Hours Nax, Marks: 70
THE

S aogie Human Resour - sanagement: Defi wm and Components cluman Resources o

coets, The VRIO U wmewarl, The inve aent perspective of aman Resources, s &
v foed i investing in Veman Assets, Factors dowrmining the nvestiment orientation of an
S anzadion,

Lait-11

Lierence between  rategic Tluman Re - we Management o LR strategies, [
between TR stratees and Business Strateg . Stratedic Pt a conevpal Framework, Cr g
b performance wort system: concept. ndamental  prineipl anatomy ol High

Ciormance work svooons. implementing © o system. outcomes - high performance v

I
b:r 2,

[ RN Y
P Resource Lyalestion: Introduction. D finitdon and Overvis, HRM and vom
Lrmance, Rational. . TR Evaluation, T ures of HRM perle e,
[ IR Y
e pavehological contraets The psyche s sical contract defirea. The significance di
. nological contract he nature of the  wehological contrs How psychologle
qitracts develop: 0 chunging nature ne psvehological — vacty The state o
P Gelogical contraci Developing and L oantaliing @ positiv: peychological contrac: e
- of the psychole | contract career ©  rgement @ Meanine - career terminolop
weer management © <hods
.misational citizen behaviour: Introds . forms of ergani o citizenship.

sosted Readings:

PoofanuinAge e Seodegie Hume oo deserree Manager COford Univer - o fress
New Delhi.

1 Seott Snell. ¢ vpe Bohlander, Voo vohra fHuman res oo management”. !
earning. Moov Dethl
Peter Cappelli = ontondemand™ 7' ud business press. © s,

4. Nichael Ar ong. tA Handboo! Human Resource ©  aagement Practices”  ogan
Page Londo, 206
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P9

ANALS TICAT TECHNIOU i AN SO0 TAL SCHEN i RESEARCH
IR

Dhe examiner s reaniced to set nine question in all, The fist guestinn will be eaniulsery
consisting of shu westions (2 marks ¢o . covering the entire - dabus. In addition.

more questions i be set comprisine o questions from e anit. The students -2 ae
required (o aiempt oo guestions il seleetag one guestiou frow aeh unit in wdasion i
compulsory Que - No. L Adbquestion- all carry erqual muar!

Fime 7 Hours S Mlarks: 70

i Hours e viarks: 7

aediction (o SPSS el FoVisws Soltwar o Data Fary, Editine. mstormation amd €+ iy,
b ptive Siatistios Pesie . Hypothesis, Parate 0 Fests: One Sample i - Independeni Smapi-
. Paived Samples 1-| Anova and Manova

SR TER

on-Perametrie Testo Lid-Siare, One Smepie Test, Two dndepe ont Smples, -l condent

S o, Two Related Sar s, K-Related Sample el Data Analysts, | o Analysis. Discrivss
\i)’iSiSs
vipit-TH
de Characieristics oi o Series Data, Exam - Stationarity of Dat: canger Causality Test
Correl nion and Regre--wn Ay sis, Testing o Assnntions of Regresions. Madlticoltinearia
P cedasticity amd Aute cration
HERTES A Y

Iy Variables in Ress - on Analysis, Logit @i robit Models of Repre - on
Sugoested Readings:

Damadar NL Guiarn 13, Saneeeta, Basic 1 ometries, Tata MeGr o flill Publishers, Mo i
FFourts dition.
CgendarNargundkar, 2 .eting Research: Text + 4 Cases. Tatw MoGras T all Pablishers, dew 13
wrth Pdition, 2006.

iy Joseph B M

e

L

carinte Data Analysic Cearson Fducation, Prensce Hall

owresh )KL Mallotra “oting Research: Applt - Lonto Contemporary £ es with SPSS, Pearse
ducation, Prentice | st Bdition, 2008,

S (s Maddala, i atuction oo Econometrios, Wiley Tndia Publishier - nind Pdinion,

ot GustiNgurahAgone. T oae Series Analysis U E-views, John Wiles & ons,

sadi T Baltagh, Feo Letrios Amdysis ol e Data, Johin Wiley & Third Edition
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